














 • States, cities, and counties

 • Airports and mass transit entities

 • Sports leagues and teams

 • Major sports events and entertainment venues

 • Colleges and universities

 • Fairs and festivals

 • Private sector businesses

 

 1. The entity you represent

 2. Your name and contact information (phone, email)

 3. The city and state in which your entity is located



Available PSAs

“Protect Your Every Day” PSA: 

Homeland security begins with hometown security. This 
PSA seeks to empower everyday individuals to protect their 
neighbors and the communities they call home by recognizing 
and reporting suspicious activity. Across the country, we all play  
a role in keeping each other safe.

“Hospitality” PSA: 

This PSA informs travelers (business and leisure) of the 
importance of recognizing and reporting suspicious activity.  
The PSA was adopted by LodgeNet/ SONIFI Solutions to be 
used in national hotel chains as part of their safety  
awareness initiatives.

“Of�cials” PSA:

DHS partnered with the �ve major sports leagues (Major 
League Baseball, Major League Soccer, National Basketball 
Association, National Football League, and National Hockey 
League) to develop a sports PSA that encourages the public  
to report suspicious activity to local law enforcement.

“The Drop-Off ” PSA:

This PSA encourages individuals to be aware of suspicious 
behavior in public places, as well as the importance of 
reporting it to local law enforcement.



 • Placing the “If You See Something, Say SomethingTM” logo on employee credentials.

 • Foreign language materials, including Spanish and others.

 





  There is no cost to become a campaign partner. DHS creates all materials 

at no cost, before providing electronic versions to partners for them to print 

and distribute. All costs related to printing and distribution are the partner’s 

responsibility.

   No. Due to the copyright between MTA and DHS, DHS must create all 

campaign materials. This ensures that the materials are created in the 

appropriate manner, cleared through appropriate DHS channels, and 

maintain consistent messaging and imagery.

   Yes. DHS has relationships with all of the major sports leagues and a 

number of national private sector companies that can be expanded to 

include entities within new states or cities that are interested in joining the 

campaign.

   Yes. All draft materials will be shared with state Homeland Security Advisors, 

designated city POCs, and the speci�c partner for awareness and approval. 

Drafts can be edited as many times as needed to create materials that 

satisfy our partners.

Note: At this time, DHS does not support Smartphone applications related to 

the initiative. 



•  The number must be monitored by an individual 24/ 7/ 365 to ensure that any reported 

suspicious activity is handled immediately. Note: If the phone number is not staffed 

24/ 7/ 365 but rolls over to another location after hours, it is acceptable to use on materials.

•  There is a clear path into the SAR Data Repository to ensure that the campaign is rolled 

out in conjunction with the Nationwide Suspicious Activity Reporting Initiative. This 

means that if a SAR is reported, there must be a mechanism for the SAR to be vetted 

appropriately and placed into the NSI for further analysis and/ or investigation, if necessary.

•  To the extent possible, DHS will need to use reporting numbers that have been identi�ed 

by state and local of�cials within certain jurisdictions and agreed to by DHS. In the event 

one does not exist, DHS encourages the use of 9-1-1 or simply using the language 

“contact local law enforcement,”  which is consistent with the Uni�ed Message, rather than 

creating numbers.

•  Logos: Up to four logos may appear on materials. In addition to the mandatory DHS 

logo, a partner may include a state and city logo (where materials will appear), and a 

logo for a private sector entity (when applicable). Partners should send desired logos in 

EPS vector format, which is high resolution and produces the clearest image. 

•  Images: Partners must select an image from DHS’s library or provide their own 

images in high-resolution JPEG format. Materials traditionally use images that depict a 

suspicious behavior/ activity or a well-recognized venue or event. Partners may provide 

multiple images to DHS to create more than one version of a speci�c material. 



NOTE: Headline options are only available for forward-facing imagery. Back-facing imagery is always 

paired with the statement “Report suspicious activity to local authorities” as the headline in a box.
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